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Ayurvedic remedies can be dangerous for the Soul
Two major players Sri Sri Ravi Shankar’s Sri Sri Ayurveda (established 2003) and Baba Ramdev's Patanjali Ayurved (established 1997) have emerged on the Indian scene to capitalize on the resurgence of the demand for ayurvedic remedies. And they both are India’s leading Yoga gurus.
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Sri Sri Ravi Shankar and Baba Ramdev ‘laughing all the way to the bank’ at our gullibility
Why Sri Sri is laughing all the way to the bank 
http://www.rediff.com/business/special/why-sri-sri-is-laughing-all-the-way-to-the-bank/20160405.htm
By Nikita Puri, April 6, 2016

Yoga, wellness, meditation, Ayurveda, software and toothpaste -- Sri Sri Ravi Shankar has successfully merged business with spirituality, reports Nikita Puri. 

The World Culture Festival, held by the Art of Living Foundation on the expansive Yamuna floodplains in Delhi last month, gave much heartburn to environmentalists and the National Green Tribunal extracted a penalty of Rs 5 crore (Rs 50 million).
But that didn't stop national leaders, including never-on-the-same-page rivals Prime Minister Narendra Modi and Delhi Chief Minister Arvind Kejriwal, from showing up at the event and showering fulsome praise on Art of Living and its founder, Sri Sri Ravi Shankar.

If their presence was acknowledgment of Sri Sri's clout (over 370 million across 155 countries subscribe to his vision of a violence- and stress-free society; Sri Sri has 1.43 million followers on Twitter, though he follows nobody), the scale of the event showcased his organisation's financial firepower.

It is estimated that 3.5 million attended the function to see 37,000 artistes from across the world perform over three days. Top-notch contractors were hired first to put up the mini-city and then to dismantle it. It was a grand show by any standard.

The festival is estimated to have cost Art of Living Rs 25.63 crore (Rs 256.3 million). Entry was free, there were no sponsors; it was all money spent on a cause.

Then, recently, readers in Delhi woke up to a full-page advertisement for Ojasvita, a malt drink from Sri Sri Ayurveda, in The Times of India, easily the most expensive real estate in the country. It was an announcement for Bournvita and Horlicks to watch out.

It takes a confident man to challenge the likes of Mondelez (earlier Cadbury) and GlaxoSmithKline. Analysts have started to talk of Sri Sri Ayurveda as the new disruptor in the market after Baba Ramdev's Patanjali Ayurved.

Sri Sri's headquarters, the Art of Living International Centre, is located at Udayapura in the hilly terrain outside Bengaluru. The ashram, spread over 65 rocky and verdant acres, is surrounded by a wall, but its gates are open for all.
The security is tight: Private guards keep a sharp eye on visitors. Men in white robes, with long hair and beards, lookalikes of their leader, move around busily.

Near the entrance is an amphitheatre that can seat 20,000 people. Lions sculpted in white marble watch over a lake that has a family of swans swimming in it. Well-tended pathways intersect the campus like abstract lines on a canvas.

A short distance away is Vishalakshi Mantap, a five-tiered, lotus-shaped edifice named after Sri Sri's mother. It has a glass dome, which Art of Living claims at 15 feet and three inches is the tallest kalash* in the whole of Asia, and its white marble floor has red cushions placed here and there. *sacred earthen pot in which the presiding deity resides
This is where most Art of Living courses take place. It's these courses that keep the ashram running. According to documents filed by Art of Living's American chapter, the foundation earned $5.5 million nine years ago, out of which $3.5 million came from course fees alone.

The number of participants has increased manifold since then, especially with the introduction of programmes suited to contemporary lifestyle: Art of Living now offers courses for those battling diabetes, hypertension, depression, anxiety and asthma.

Living Well course is organised in batches of 15 to 20 for eight days, and costs upwards of Rs 21,500, depending on accommodation choices. For corporate houses, Art of Living offers to enhance skills at the workplace under its APEX (Achieve Personal Excellence) programme. Reliance Industries, Wipro, JPMorgan and Google are some of the companies that have participated in it.
Lately, the law of perfect competition seems to be catching up with Sri Sri: Swami Sukhabodhananda's Prasanna Trust, Sadhguru Jaggi Vasudev's Isha Foundation and Yogi Ashwini's Dhyana Foundation too now offer wisdom on how to ratchet up the spiritual quotient at the workplace.

Just the way his guru Mahesh Yogi copyrighted Transcendental Meditation, which won him followers from all over (including The Beatles), Sri Sri has patented Sudarshan Kriya, a breathing technique. This is at the core of most of Art of Living courses, including the most-recommended Happiness Programme. Depending upon room-sharing options for a three-day stay, it can cost Rs 3,600 per person.

Options for other courses, such as the silence and various yoga programmes, start from Rs 2,700 if you pick dormitories for your stay in the ashram.

On an average, at least 1,000 people stay in the ashram for weekly programmes, says a teacher in the ashram. Some courses also give you the flexibility to commute daily from the city. Over the years, millions from India and abroad have come to the ashram to attend the various courses on offer; these courses are also offered across the globe at different centres.

Apart from healing troubled souls, Art of Living offers a whole range of FMCG (fast-moving consumer goods) products: Candy, ghee, toothpaste, beverages, tea, hair oil, shampoo, gel, cream, soap and spices.

It started when Sri Sri Ayurveda was formed in 2003 to make Ayurveda products. Sri Sri has passionately advocated Ayurveda's health benefits for long. Six years ago, he had claimed that it can cure swine flu: five or six dashes of Shakti Drops, two Immugen tablets, and two tablets of Pranda Gutika, all made inside the ashram, could do the trick when combined with meditation.
Ayurveda got a booster shot when Ramdev's Patanjali burst into the FMCG market, selling everything from biscuits, ghee, toothpaste and choco flakes to namkeen, instant noodles and juices. Indians, who have always valued traditional and natural products, gleefully lapped it all up. The big players could only squirm with unease as Ramdev with yogic dexterity snatched the market away from them.

Sri Sri was quick to join the bandwagon. "They've stepped up on marketing in the last six months. Whatever they have done in 13 years (since Sri Sri Ayurveda's inception), they want to do four times of that in one year," says Abneesh Roy, author of a new report on Sri Sri Ayurveda by Edelweiss Securities.
Sri Sri Ayurveda's strategy is akin to that of Patanjali. Thus, its choice of products, and their positioning, looks similar to Patanjali's, though its products are priced at a slight premium to Ramdev's brand.

Sri Sri was not available for comment. Art of Living office-holders chose to answer a few questions via email. They claim that the ingredients for Sri Sri Ayurevda's herbal products are sourced from areas 'best suited for cultivating specific herbs.'

Its chief marketing officer, Tej Katpitia, says: 'The brand (Sri Sri Ayurveda) is synonymous with authenticity, efficacy and novelty.'

According to its website, employees 'meditate daily to ensure that products are developed in the most positive and energetic atmosphere ever.'

Is it working? On Amazon, customers have found Sri Sri Ayurveda's sunscreen to be 'non-sticky, with a pleasant fragrance.' On Art of Living's official online portal, Sattvastore.com, customers have praised its chyawanprash for its 'honey-taste.' All reviews indicate the products' appeal lies in their Ayurveda formulation.

Just like Ramdev leveraged the Aastha television channel to good effect, Anandam Active, a Dish TV channel that showcases Sri Sri's teachings, can be effectively used to advertise Sri Sri Ayurveda products, says the Edelweiss report. Available at Rs 59, Anandam Active reaches a large spiritually-inclined audience, even in the remotest part of India, it adds.
The key difference is distribution. Every yoga camp held by Ramdev serves as an outlet for his brands, suggests brand analyst Harish Bijoor. Ramdev's products have been available in small-town groceries for long.

And last year, he tied up with Kishore Biyani, the king of modern retail, to sell his products. This has given him a huge lead, though Biyani has recently expressed his interest to sell Sri Sri Ayurveda products too.

To close the gap, Sri Sri Ayurveda plans to more than quadruple its stores from 600 now to 2,500 by 2017. One such store is located behind Vishalakshi Mantap at the ashram.

Young and old Art of Living followers, many of them Portuguese, huff and puff as they negotiate the steps on the hill that lead to this store that is roughly the size of a badminton court. While Sri Sri Ayurveda's offline stores are usually called Divine Stores, this one is called Sattva Store, a name reserved for its shopping portal, Sattvastore.com.
As the eye moves across the store, it gives a quick overview of Art of Living's prosperity over 35 years: From just yoga courses, the organisation now offers spiritual guidance via tapes, consumer goods, and Art of Living-themed gift articles. There's also a book of stories from Sri Sri's childhood in comic format from Sri Sri Publications Trust, the publisher and distributor of Art of Living's media content.

Also in the store are clutches, coffee mugs, telephone directories, kurtas and T-shirts that carry slogans about 'fixing the world, peace by peace.' Among incense sticks, floating aromatic candles and organic seeds, there are calendars with Sri Sri's pictures for all 12 months of the year. Key-rings with his picture come for Rs 25; the bigger, framed pictures can cost up to Rs 3,500.

At the ashram, where all conversations begin and end with Jai Guru Dev (or JGD, if you are texting or are on Facebook), there's a mandap for weddings conducted under Art of Living Matrimony services. There's a fee for the service, but you could get a discount if you have taken one of the Art of Living courses on offer.
Annually, 60 to 75 weddings take place at the ashram. "People from several countries including Iran, Pakistan, Brazil, Argentina and America have chosen to marry at the ashram," says an Art of Living office bearer. Alongside weddings, the Vaidic Dharma Sansthan Trust conducts puja at homes.

A majority of Art of Living's FMCG products are made by Sumeru Ayurveda. It is a part of the Sumeru group of companies with N Arvind Varchaswi, Sri Sri's nephew, at the helm. Varchaswi's mother Bhanumati Narsimhan, or Bhanu Didi, as she is popularly called, is Sri Sri's sister.

Harish Ramachandran, the CEO of Sumeru Software Solutions, was once a full-time teacher with Art of Living, and took up the IT business only because he "realised the company's objective was to support Art of Living's service initiatives."

Apart from software, it provides information security and has of late started making apps and service suites for political parties, sales stalwarts and retail stores.

With customers in more than 40 countries, Sumeru Software is responsible for Art of Living's digital presence, Ramachandran says. Sumeru's dedication to Art of Living is visible on its website too; thus, Sumeru Holidays, which offers packages (flights, cabs, hotels) across the globe, even had special packages for the World Culture Festival.

And with an office at the entrance of the ashram, Sumeru Travels offers cab services from the city to the ashram. Sri Sumeru Realty, which started in 2005, seeks to 'improve the quality and economy of Art of Living's construction projects and to translate its values into a tangible lifestyle option.'

In addition, Art of Living runs a spread-out network of educational institutes with free schools as well as regular educational institutes.

It's sundown at the ashram. Residents wave flags of their countries as they wait for Sri Sri. Soon, Sri Sri floats on to the stage, holding two long-stemmed roses. Behind him, Vishalakshi Mantap, lit from inside, lights up the dark sky. And when Sri Sri begins the satsang with a quick round of meditation, all else at the ashram comes to a standstill.

How 'gurunomics' is fueling India's consumer boom

http://www.rediff.com/business/special/special-how-gurunomics-is-fueling-indias-consumer-boom/20160326.htm
March 26, 2016
Be it consumer products, lifestyle or entertainment, spiritual gurus are stepping into business and are finding success

Amritha K is a homemaker based in the central suburb of Ghatkopar in Mumbai. Like most housewives, affordable grocery shopping is an important item to manage. She keeps a hawk’s eye on quality but never fails to bargain for that extra rupee of discount from the grocer. “I’ve heard the products are of good quality and reasonably priced,” she says. “But, there is such a crowd there that I don’t know when I will be able to find the time to go there.”

This is a dilemma that confronts a number of middle-class households in India. Yoga guru Ramdev’s Patanjali Ayurved has presented itself as a credible alternative in fast-moving consumer goods (FMCG), compelling many to switch from age-old preferences and brands.

“Herbal and ayurveda is one aspect of what Patanjali stands for,” says Aditya Pittie, chief executive officer, Pittie Group, a distributor of Patanjali products in modern and general trade.

“The success of Patanjali has to do with its positioning on health. The fact that Swamiji (Baba Ramdev) is a yoga guru who has always canvassed for good health is not lost on people. This is what is helping sales.”

To many, Patanjali Ayurved, which has targeted a Rs. 5,000-crore (Rs. 50 billion) turnover this financial year, is symptomatic of a trend sweeping the country today: The entry of babas into business. Whether consumer goods, lifestyle or entertainment, spiritual gurus are no longer averse to stepping into business – doing it confidently and even emerging successful.
A string of them
Take Sri Sri Ravi Shankar, for instance. A recent report by brokerage Edelweiss says that Sri Sri Ayurveda, ayurvedic FMCG arm of Sri Sri’s Art of Living Foundation, is expanding into more categories and has begun to use mass media, point of sale advertising and push its digital presence aggressively through its app, e-store and via e-commerce portals.
Additionally, Sri Sri Ayurveda is looking to ramp up distribution of its products by taking it to 2,500 stores by 2017 from 600 stores now. The next leg will see it get into modern trade as well, talks for which are currently on, the report said. Future Group’s CEO Kishore Biyani said recently he was open to distributing Sri Sri’s products.
“Sri Sri Ayurveda has a wide range of products in personal care, diet supplements, food and accessories. It is planning to expand its presence into breakfast cereals, cookies, atta, oils, spices, ready-to-cook items and a range of organic staples for select markets. Though lagging Patanjali, it has the right ingredients to help grow the ayurveda space, posing competition to other consumer peers,” analysts Abneesh Roy, Pooja Lath and Tanmay Sharma noted.

While a detailed mail and calls to Sri Sri Ayurveda Trust elicited no response till the time of going to press, Devangshu Dutta, chief executive of consulting firm Third Eyesight, says the coming together of religion and commerce is not new.

“If you look at the West, whether it is TV evangelism or other large movements, there is a whole system that has developed around it. A part of this involves the lifestyle of followers, which includes products and services. What we are seeing is an explosion of this in India.”
Tapping followers
Experts say the wave of babas stepping into business is linked to their larger and core ability to tap into a captive base of followers. It serves as the first line of defence for most of them before going mass.
Take Gurmeet Ram Rahim Singh, chief of Dera Sacha Sauda, a Sirsa, Haryana-based organisation, estimated to have a following of 55 million across India and the globe (Sri Sri is larger at 370 million and Patanjali has 70 million followers worldwide).

Singh, popular in Punjab, Haryana and Rajasthan as a rockstar saint, burst into the national consciousness last year, when he directed and starred in two films – MSG: The Messenger and MSG-2: The Messenger.

While the first instalment is estimated to have grossed Rs 126 crore (Rs 1.26 billion) in box-office collections, MSG-2, according to Aditya Insaan, the Dera’s spokesperson, has entered the Rs 500-crore (Rs 5 billion) league recently. “The objective was to convey a social message in an interesting and entertaining format,” he says.

The response to the first two instalments appears to have goaded Singh to direct and star in two more – MSG: Online Gurukul and MSG: The Warrior, to be released later this year.

Additionally, Singh has taken the MSG franchise launching a line of eatables, cosmetics and grocery items this January. A singer, composer and lyricist, Singh also has a line of music CDs, speeches and discourses available for sale. Further plans include taking his consumer products into international markets and looking at means to leverage technology, Aditya Insaan said.

While revenues for both Sri Sri and Dera Sacha Sauda are not available, there is no denying the potential of the business ventures promoted by these organisations, experts say.

“If marketed and distributed in an organised manner, these businesses have the potential to do what a Patanjali has,” Dutta says.

Kishore Biyani, chief executive officer, Future Group, who saw the trend coming earlier, wasting no time to tie-up with Patanjali last year, says, “The customer is king. It is what he or she dictates that counts.”

Other gurus in FMCG space
Sadhguru Jaggi Vasudev
Popular with corporates for his spiritual discourses, Sadhguru set up the Isha Foundation in 2012. This has a commercial arm that sells food, personal care and wellness products. Has a strong presence in the south and is slowly expanding to the north in Delhi and Uttar Pradesh.
Bochasanwasi Shri Akshar Purushottam Swaminarayan Sanstha (BAPS)
An institution that runs 800 Swaminarayan temples in India, US and UK, besides Akshardham temples in New Delhi and Gandhinagar, Gujarat. The institution manufactures and markets FMCG products under the BAPS Amrut brand, which is strong with its follower base.

Aurobindo Ashram
A community based in Puducherry which considers spiritual thinker Sri Aurobindo as their guru. The ashram, which produced goods for its own consumption, has now stepped into the commercial market with incense sticks, soaps, candles, perfumes and furniture.
The man who owns 94% of Patanjali Ayurved
http://timesofindia.indiatimes.com/business/india-business/The-man-who-owns-94-of-Patanjali-Ayurved/articleshow/52047722.cms?
By Namrata Singh & Partha Sinha, Haridwar, April 30, 2016 
Acharya Balkrishna, the man behind Patanjali Ayurved's stratospheric success, is unlike any traditional CEO. At 43, he may have many contemporaries, but his management style differs vastly. Although Balkrishna uses an iPhone, his work station doesn't have a computer. That's not all. Attired in a traditional white kurta and dhoti, he prefers to read from printouts stacked on his desk and speaks largely in pure Hindi.
A confidant of Baba Ramdev, Balkrishna holds a 94% stake in Patanjali Ayurved, but he doesn't take home a salary. Yet, he works for 15 hours a day, even on Sundays and other holidays during the year. He claims he hasn't taken a single day's leave either. "I work daily from 7 am to 10 pm. While a normal person would work for 8 hours a day, I work for 15 hours through the week. I am doing the job of five people," Balkrishna told TOI in a recent interview at 'Sadbhawna', the head office which is basically an ayurvedic hospital.
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Acharya Balkrishna. I had been seeing him in Patanjali Ayurved ads alongside Baba Ramdev for months but had always thought he was a she. Can I be blamed?

Balkrishna believes it's this "hard work" that has enabled Patanjali Ayurved to become a Rs. 5,000-crore company within a short span of time. Unlike other companies in FMCG, Patanjali Ayurved's marketing strategies have defied traditional norms. While other companies are cautious about new product launches, Patanjali has gone the whole hog, and has over 400 stock keeping units.
Most companies conduct market research before entering new categories. Patanjali, on the other hand, has launched products in multiple categories almost simultaneously — be it toothpaste, biscuit or beauty care — with no external market research whatsoever. "Whatever we have made, we have kept the consumer need in mind. Nobody had thought that people will also drink amla juice," said Balkrishna.
Even its umbrella brand strategy where 'Patanjali' overarches all sub-brands is something marketing gurus advocate against. Balkrishna believes Patanjali has changed the consumer perception that Indian products are inferior to international products. "We don't need to follow the standard marketing practices. If your basics are strong, then nobody can beat you," Balkrishna said.
The company has now projected an audacious turnover target of Rs 10,000 crore in the current fiscal. Balkrishna is under pressure to accelerate the pace of growth. 

That's the reason why he doesn't believe in wasting time and has already placed orders for machinery even before zeroing in on the new plant sites.
When he began the journey 10 years ago on personal loans, Balkrishna didn't think Patanjali would come this far. "I had to take Rs 50-60 crore personal loan. Prior to this, I did not even have a personal account in a bank," said Balkrishna.

NRI couple Sunita and Sarwan Poddar, followers of Ramdev, gave Balkrishna the first loan to kick-start the business. They have a 3% shareholding in Patanjali Ayurved, while the loan has since been repaid, said Balkrishna. He said there is no link between the trust (Patanjali Yogpeeth) and the company.
Balkrishna appears to have come out of the shadows of the past, when in 2011 a case of cheating was reportedly filed against him by the CBI. He was given a clean chit two years ago and has since emerged stronger. His adulation for Baba Ramdev comes across strongly and Balkrishna closely follows his guru's advice. Patanjali Ayurved will raise loans of Rs 700 crore from banks to fund its new investments in manufacturing. "Swamiji says, 'karz se kaam karo. Loan lene se dimag theek rehta hai'," he said.

The work culture too is unique. Everyone is greeted with an 'Om'. There are restrictions on eating meat, smoking and drinking. However, Patanjali Ayurved boasts of a gender diversity ratio of 30:70. Patanjali is not a great pay master though. Balkrishna said people come to work here with a sentiment to serve.
To us, a workaholic Balkrishna didn't look a wee bit tired or sleep deprived. For someone who works 15 hours a day, what about work-life balance? "I enjoy it. It is like picnic for me," Balkrishna said, flashing a Dant Kanti smile.
Ramdev may face trouble on his putrajeevak medicine
http://www.rediff.com/business/report/ramdev-may-face-trouble-on-his-putrajeevak-medicine/20160130.htm 
January 30, 2016 
Ramdev has defended the medicine saying it has nothing to do with the birth of a son or daughter

Yoga guru Baba Ramdev may run into trouble in Uttarakhand after an inquiry by the state Director General (DG) Health and law department gave a negative report against him on his controversial putrajeevak beej medicine which allegedly promises a male child.
Principal Secretary Health Om Prakash confirmed the development and said the report against Ramdev has been sent to Chief Minister Harish Rawat. “I can only say that the inquiry report on Putrajeevak medicine was against Ramdev. We have sent the report to the chief minister,” Prakash said. He refused to give more details.

Both the DG Health and Law department had “closely scrutinised” the putrajeevak beej medicine issue which had stirred a controversy last year after Janata Dal (United) MP K C Tyagi in the Rajya Sabha had sought an action against Ramdev for allegedly promising male child. Immediately after the controversy, the Centre had directed the Uttarakhand government to hold inquiry into the issue. Initially, the government had set up a three member committee headed by Drug Controller Ayush P D Chamoli to submit a report.

The Chamoli committee however had given a clean chit to Ramdev claiming his medicine name was in accordance to the ayurvedic books and ancient literature.

Interestingly, Ramdev had also defended the medicine saying it has nothing to do with the birth of a son or a daughter.

"The botanical name of the medicine is putrajeeva roxburghi. It is called putrajeevak in Hindi, Marathi, Gujarati and other languages,” Ramdev had stated while defending his medicine.

But, after the Chamoli committee report, the state government asked the DG Health and state law department to give report on the issue which in turn gave a negative report, said Prakash.

Comment by Rajendra Gupta:
Watch old videos of Ramdev, he makes baseless and unproven claims about any exercises for treating all diseases. 90% of items sold by him have no scientific base to prove their effect.
U'khand says Ramdev’s fertility pill 'Putrajeevak Beej' violates PNDT Act
http://timesofindia.indiatimes.com/city/dehradun/Ukhand-says-Ramdevs-fertility-pill-Putrajeevak-Beej-violates-PNDT-Act/articleshow/50811703.cms
By Shivani Azad, Dehradun, February 1, 2016 

The Uttarakhand health department has said Patanjali Ayurveda's Putrajeevak Beej is in "utter violation" of the Pre-Conception and Pre-Natal Diagnostic Techniques (PCPNDT) Act 1994. In a report, the Congress-led government also termed it "blatantly violative" of the Drug and Cosmetic Rules, 1945.
The report, a copy of which is with TOI, says that "the label of the medicine clearly states that the name of the drug is Putrajeevak which is beneficial for improvement in semen quality and stabilisation of pregnancy. The clinical direction which comes out of this information basically means that it is a drug which improves the count of sperms in the semen and makes pregnancy stable and the ultimate advantage to the user is that she will have only a live male child as the outcome of using this drug during the prenatal period."

Om Prakash, principal secretary of health, said that the health department had taken a legal opinion on the product and experts were also of the view that the Putrajeevak Beej violates both the Drug and Cosmetic Rules 1945 and the PCPNDT Act, which has in its ambit the prevention of practices like promoting of male sex preference in society. "The product is acting as a catalyst in suppressing the state's efforts to spread awareness against female foeticide," he said.

Incidentally, the Uttarakhand ayurvedic and unani department had given a clean chit to Putrajeevak Beej in October last year. Elaborating on the reasons behind this, Dr Arun Kumar Tripathi, director of Uttarakhand ayurvedic and unani department, justified his stand saying that Putrajeevak Beej is not a name given by Patanjali. "The name has been drawn from a 16th century ayurveda book titled Bhaav Prakash. From ayurveda's perspective, there is nothing wrong with the medicine. It is an internationally recognized nomenclature. Putrajeevak mean child, not son, as per ayurveda, something that needs to be told to the patients clearly while prescribing the medicine."

Meanwhile, Acharya Balakrishna of Patanjali questioned the state government's motives behind "the decision to paint a negative picture of the product". 
He said, "The findings of the report put a question mark on the intentions of the state government as they are trying to put the blame of poor sex ratio on ayurveda, not Patanjali. The health department on 14 May, 2009 had given a license to manufacture Putrajeevak Beej and now it is preaching against it. The state has failed in controlling female foeticide, which is evident in national health reports, and it is now dragging Patanjali into its dirty politics."

Patanjali Ayurved products are “based on Vedic wisdom”

Source: http://www.rediff.com/business/column/column-why-i-am-fida-about-baba-ramdevs-products/20160129.htm
Ramdev, who shot into the limelight as a yoga guru, now has a cult status with millions of followers across the country.
He claims to cure cancer, brain tumours and leukemia by practicing seven breathing exercises.

While his claims have not been scientifically proven, around 85 million people follow his yoga camps through television channels and video programmes.

Source: http://www.rediff.com/business/slide-show/slide-show-1-baba-ramdev-school-drop-out-turned-millionaire/20110602.htm 

Competitors -- from local firms like Emami, Dabur and Himalaya to MNCs like Hindustan Unilever, Colgate and Nestle -- are not just taking defensive measures to protect their market share, they are equally taking advantage of the whole market of herbal and ayurvedic products taking off in Patanjali’s wake.

Source: http://www.rediff.com/business/column/column-why-baba-ramdevs-anti-mnc-strategy-is-self-destructive/20160210.htm 
The major local (Indian) competitors of Patanjali Ayurved and Sri Sri Ayurved are Emami (Zandu, Boroplus, Navratna, Fairness, etc.), Dabur India Limited (the 4th largest FMCG company in India: Amla, Vatika, Hajmola, Fem and Réal) and Himalaya Herbal Healthcare (famous for Liv. 52). There are scores of others.
The popular ayurvedic Franch Oil is manufactured by the FM Group of companies.
How safe is Ayurveda for us Christians?

By Fr. Conrad Saldanha, Mumbai, April 7, 2016 
According to a news report, the employees of Sri Sri Ravi Shankar the Art of Living guru’s ayurvedic medicine factories "meditate daily to ensure that products are developed in the most positive and energetic atmosphere ever."
As Christians we believe that there are two forces at work in creation and one of them is what we are called to wrestle against: "For our wrestling is not against flesh and blood; but against principalities and power, against the rulers of the world of this darkness, against the spirits of wickedness in the high places." Ephesians 6:12

Anything, however good and noble it may seem by human standards, is still to be shunned or to be cautious about; for such is the evil of darkness that surrounds us. 

Here below I give the Catholic Church's warning through its document Jesus Christ the Bearer of the Water of Life: 

"It is difficult to separate the individual elements of New Age religiosity – innocent though they may appear – from the overarching framework which permeates the whole thought-world on the New Age movement. The gnostic nature of this movement calls us to judge it in its entirety. From the point of view of Christian faith, it is not possible to isolate some elements of New Age religiosity as acceptable to Christians, while rejecting others. Since the New Age movement makes much of a communication with nature, of cosmic knowledge of a universal good – thereby negating the revealed contents of Christian faith – it cannot be viewed as positive or innocuous."

Here is scriptural warning: 

"Formerly, when you did not know God, you were in bondage to beings that by nature are no gods;  but now that you have come to know God, or rather to be known by God, how can you turn back again to the weak and beggarly elemental spirits, whose slaves you want to be once more?" Galatians 4: 8, 9
Read an excerpt from the article appearing on a news portal here: 

"Sri Sri Ayurveda's strategy is akin to that of Patanjali. Thus, its choice of products, and their positioning, looks similar to Patanjali's, though its products are priced at a slight premium to Ramdev's brand. …
According to its website (http://www.artofliving.org/world-of-sri-sri-ravi-shankar?mobile=1), employees "meditate daily to ensure that products are developed in the most positive and energetic atmosphere ever."
Q: Date: Wed, 27 Apr 2016 23:30:12 +0530
Dear Michael

On your web site, I read today: Ayurvedic therapy is not recommended.

I had 6 months ago a severe stomach ache and vomiting and discovered that I have gall stone and preferred and am taking Ayurvedic medicine. I went to Ayurvedic doctor who is a Muslim and is a professor of Podar Ayurvedic College. Do I have to seriously rethink the therapy now?

A: Date: Thu, 28 Apr 2016 06:44:30 +0530
It depends. Usually factory-manufactured and pharmacy-sold remedies (Himalaya’s Liv. 52, for example, or Franch oil) which are purely herbal or “natural” are OK, although Sri Sri Ravi Shankar's and Patanjali (Baba Ramdev)'s products had best be avoided because they claim to "pray over them" to Hindu deities or to fill them with occult "cosmic energy". If you have gone to a Kerala-type vaid or ayurvedic doctor and he has analysed you according to the Vedic philosophies and then prescribed treatment, I suggest that you stop. -Michael Prabhu
Note that the two companies are founded by spiritual gurus whose employees greet each other with the Hindu “Om” or a “Jai Guru Dev”, and meditate daily to infuse their products with cosmic energy. 
They, and all of those associated with them, are practitioners of Hindu yoga.

Ayurvedic products, and hence the prescribed treatments and remedies, are based on a Vedic understanding of the human being which is contrary to what the Bible reveals about man, his origin and his purpose. 
The claims made against many of the products are often untested and unproved, non-scientific and even outrightly false. Taking such remedies in lieu of conventional medicine can be a serious health risk. See the third file AYURVEDIC REMEDIES CAN BE DANGEROUS FOR HEALTH at the end of the present report.
There is always great spiritual danger in taking prescription ayurvedic remedies, but this mediating on the production line makes it a whole new ball game. Other manufacturers too have had their employees pray over their raw materials and products to infuse them with “cosmic” or “pranic” energy. 
The Vatican Document on the New Age referred to by Fr. Saldanha speaks in many places about this occult energy, especially in #2.3.3, #2.3.4.1, #2.3.4.2, #2.3.4.3, #3.1, #4 and #7.2.
AYUSH (see file no. 4 below), which means longevity, is an acronym for Ayurveda, Yoga & Naturopathy, Unani, Siddha and Homoeopathy. The Ministry of AYUSH was formed on 9th November 2014.
Prime Minister Narendra Modi has, in his cabinet expansion on Sunday, created a separate AAYUSH portfolio, whose minister will be charged with promoting traditional medicines and practices of Ayurveda, yoga, naturopathy, Unani, Siddha and homeopathy. As the first ever AAYUSH minister, Shripad Yesso Naik will have Independent Charge. AAYUSH was previously part of the Health Minister's responsibility.
Source: http://www.ndtv.com/article/india/pm-modi-now-has-a-minister-for-yoga-ayurveda-618896, November 10, 2014
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Does a Catholic need to partake of this?
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Baba Ramdev has a “lazy eye”. Does he offer any ayurvedic cure for this problem?
[image: image12.jpg]


 [image: image13.jpg]



UPDATE 1
Patanjali fined Rs 11 lakh for misleading ads

http://timesofindia.indiatimes.com/business/india-business/patanjali-ayurveda-fined-rs-11-lakh-for-misleading-ads-misbranding/articleshow/55985703.cms 
By Sheo S Jaiswal, Haridwar, TNN, December 15, 2016

A fine of Rs 11 lakh has been imposed on Yoga guru Ramdev's company, Patanjali Ayurved Ltd, by a city court on charges of misbranding and misrepresentation of its products.
In its order, the court of Lalit Narain Mishra, Haridwar's additional district magistrate, found the company, which is currently eyeing at doubling its revenues from the current Rs 5,000 crore to almost Rs 10,000 crore by the next financial year, guilty of "releasing misleading advertisements* by selling certain products with its labels although they were being manufactured by some other firm."
Citing Section 52 (misbranding) and Section 53 (misleading advertisement) of the Food Safety and Standards Act, 2006 as well as Section 23.1 (5) of Food Safety and Standard (Packaging and Labelling Regulations, 2011) Act, it ordered Patanjali to pay the fine within a month. It also directed the district food safety department to "take appropriate action if there is no improvement in the products in future."

A case against the company was filed at the ADM's court in November 2012 after samples of products, including honey, salt, mustard oil, jam and besan (gram flour) picked up for sampling on August 16, 2012, allegedly failed quality tests**.
The tests were conducted at Uttarakhand's only FSSAI-certified drugs and food testing lab located at Rudrapur. The case had been ongoing ever since. The order regarding the fine imposed on the company was given by the court on December 1, but became public a day ago.

*TNN, New Delhi, July 4, 2016:

Advertising watchdog ASCI has once again pulled up yoga guru Baba Ramdev-promoted Patanjali Ayurved for running "misleading" ad campaigns that disparages competitors' products.

The Advertising Standards Council of India (ASCI) said that Patanjali Ayurved "unfairly denigrates" products of its rivals in the advertisements.

The Consumer Complaints Council (CCC) found that Patanjali's claim for its 'Kachi Ghani Mustard Oil' that rival makers are selling mustard oil "adulterated with oil made by solvent extraction process with neurotoxin containing Hexane", was not substantiated.

"Also, the claim is grossly misleading by exaggeration," the ad regulator said in its list for the month of April, 2016, in which it upheld 67 complaints against several companies.

Besides, Patanjali also failed to substantiate its claims for Patanjali Fruit Juice, where it had claimed rival brands as "expensive juices containing less pulp".

According to the regulator, the ad was accompanied by reference to the prices of other branded juices and "by implication unfairly denigrates the entire class/category of fruit juices".

Similarly, it also failed to substantiate its claims in the ad for cattle feed 'Patanjali Dugdhamrut' as "other companies mix 3 to 4 per cent urea and other non-edible things in their cattle feed."

ASCI also held Patanjali Ayurved's ads for toothpaste 'Patanjali Dant Kanti' as misleading as it did not substantiate claims of it being effective against pyorrhoea, swelling and bleeding of gums, yellowing of teeth, sensitivity and bad breath and provides a natural shield against germs.

When contacted, a Patanjali Ayurved spokesperson said the company is looking into the details and exploring legal options in this matter. "We are looking into the details and are in talks with the legal department," he said.

In May this year, ASCI had rapped Patanjali Ayurved for "false and misleading" claims in its various advertisements, including its hair oil and washing powder brands, while issuing list for month of March.
**TNN, April 23, 2016:

Bhopal: After Maggi, Patanjali's noodles and other products of the fastest growing FMCG brand in the country are under scanner. Madhya Pradesh government has collected samples of nine products of Ramdev's company during a three-day campaign in Guna district to check food product quality.

"We have taken samples of food items like cow ghee, biscuits, atta noodles from four firms. The samples were collected to check quality under Food Safety and Standards Act of India (FSSAI)," said additional district magistrate Niaz Ahmed Khan in Guna. The samples were sent to Bhopal for testing, he said.

Patanjali products under scanner include atta noodles, iodine salt, coconut biscuit, ghee, black pepper, dalia, crushed sugar, rice and Natkhat biscuit.

The samples were collected from four firms - Kirana Sathyanarayan Mandir shop, Patanjali Chuikitsala Seva Kendra, Patanjali Arogya Kendra and Nikunj Sales.
1 of 586 readers’ comments:
In the name of selling natural and ayurveda products Baba Ramdev's company has been fooling everyone by selling other products, be it biscuits, soaps etc. Greedy people have assisted him in putting up his company's outlets in each and every corner. The biscuits and cookies are made of maida and palm oil and he claims they are made of wheat and zero fat products. Thus he has misled the public and amassed incredible wealth. 
Of course without backing of politicians and goons he could not have achieved this type of success. First of all, he is not a qualified or erudite ayurveda expert to authenticate and market dubious products in the name of ayurveda. It is a well-known fact that only refined flour gives the right flavor and taste and palm oil which is very cheap gives more shelf life without being rancid. I think government should ban all his products which fail quality tests and stringent quality tests should be enforced on all so-called ayurveda products which have mushroomed in the market over the years like facial creams, cosmetics etc. -Raja Thottuvai
UPDATE 2

Defence canteens remove Ramdev's Patanjali amla juice after adverse lab report
https://in.news.yahoo.com/defence-canteens-remove-ramdev-apos-080525121.html
India Today, April 24, 2017

The Ministry of Defence's canteen stores department (CSD) has suspended the sale of Patanjali Ayurved's amla juice after receiving an adverse state-laboratory test report on the product, the Economic Times reported.
The move came after the product was tested at the central food lab that found it to be 'unfit for consumption'. Soon after the report was declared, the CSD asked all its depots to make debit notes for their existing stock so that the product can be returned. The Department has 34 depots located across India.

"The batch was tested at the Central Food Lab in Kolkata and was declared unfit for consumption. Patanjali has withdrawn amla juice from all army canteens," The ET d two officials as saying. However, the detailed findings of the report are yet to be known.

Incidentally, this is the same lab that found almost two years ago lead levels above permissible limits, and the presence of MSG in the samples of Nestle Maggi noodles.

The latest development could hurt the Patanjali's image as its Amla juice was the product that helped it strengthen its foothold in the Indian consumer market. However, Patanjali Ayurved has not reacted yet to the news.

This is the second time when Patanjali is facing such adverse situation. Last year in December, a local court in Haridwar slapped Ramdev's Patanjali Ayurved's five production units with a fine of Rs 11 lakh for "misbranding and putting up misleading advertisements" of their products.
Patanjali Ayurved was found guilty of misbranding as the products being shown by the company as produced at its own units were in fact manufactured somewhere else. 

A case had been filed in the court against the company in 2012 by the District Food Safety Department after samples of mustard oil, salt, pineapple jam, besan and honey produced by Patanjali had failed quality tests at Rudrapur laboratory. 

2 of 60 readers’ comments

1. I supported Patanjali products by ordering lots on the internet. But experience wasn't always good, biscuits were at expiry date, Jyothi eye drops rather worsened the cataract after using them as prescribed four months, and above all the constant bickering at all not Indian really annoyed me. So I completely stopped. –Martin

2. Beware of Patanjali products! It is manufacturing different products for mass consumption which can not only harm the body but can be life threatening also. Mustard oil, of which Ram Dev himself is the brand ambassador and he decries himself about the adulterated mustard oil of other brands, has been found to be sub-standard. Shame on him, his products and Patanjali, the pious name, he has polluted. -Brijender Mehta

Sacked workers open Swami Ramdev’s bag of bones

http://www.dnaindia.com/india/report-sacked-workers-open-swami-ramdev-s-bag-of-bones-1006211 

By Kay Benedict, New Delhi, January 7, 2006

The Baba Ramdev-Brinda Karat war of nerves took a new turn on Saturday with ten of the 115 sacked workers of the spiritual guru's Divya Yoga Pharmacy (DYP) backing Karat's allegation that human skull and animal parts were used to prepare Ayurvedic medicine at Ramdev's Haridwar factory.

One of the former worker, Chandra Pal Dubey, gave a new twist to the controversy alleging that horns of "Barasingha" (antelope) were brought into the factory, powdered and laced with the medicine. A charge that could invite action under Wildlife Act. 

Dubey said his job was to weigh the sacks containing bones and powder them. He said two quintals of powder was made on an average per day in the pharmacy. 

The firebrand CPM leader brought the ten former employees, four women and six men and produced them before a press conference when they too alleged that human skull, bones and animal horns were powdered and mixed with the Ayurvedic medicines produced at DYP.

Addressing the press, Karat, along with CPM Rajya Sabha member Dipankar Mukherjee and three CITU leaders, reiterated her allegations about use of human skull and animal parts by the DYP but shifted the main focus to violation of labour laws. They demanded immediate reinstatement of 115 out of the 400 workers sacked by the DYP on "cooked up charges".

Mukherjee alleged that pressure is being built on the health ministry to bail out Ramdev but his "party would not brook it." 

Brinda Karat said her allegations were not new, since as early as on July 30, Uttaranchal labour minister Hira Singh Bist had written to the district magistrate seeking a probe into the allegations. 

"All that I did was to raise two questions: violation of labour law and Drugs and Cosmetics Act, 1940," the CPM leader said adding: "the poor mazdoors don't lie, they are not agents of multinationals.” 
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