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NOVEMBER 15, 2017 
Vogue and Teen Vogue magazines: occult and filth in print
Vogue was founded in 1892 by Arthur Baldwin Turnure, an American businessman as a weekly paper in the U.S. The magazine was primarily intended for fashion, sports and social affairs, and targeted the upper class.
Conde Montrose Nast purchased Vogue in 1905, changed it into a unisex venture and started Vogue overseas in the 1910s.

In 1988, Anna Wintour took over as the editor-in-chief.

In 2012, she and her Vogue supported the Presidential campaign of Mr. Abortion, Barack Obama.

In 2016, she endorsed Obama-aide Hilary Clinton for President of the United States.

She inaugurated Teen Vogue in 2003. It too celebrates “fashion” and celebrities.
Vogue is published in India; the editor-in-chief from 2007 till date is Priya Tanna. 
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Vogue promotes witchcraft to women 
http://www.womenofgrace.com/blog/?p=59604       

June 27, 2017

A recent issue of Vogue Magazine featured a glowing article claiming that “every woman is a witch whether she knows it or not” and suggests that “awakening your inner witch” is the way for women to become empowered in today’s world.
In a June 19 article by Christina Perez, the magazine featured a third-generation hereditary witch named Lisa Lister who authored the book, Witch: Unleashed, Untamed, Unapologetic, which is described as being a modern-day handbook for those who have “heard the call” to witchcraft.

“For so long it’s been a term that’s been used to demonize, stigmatize, and repress women. But right now, the word is being reclaimed,” Lister writes.

“The part of us that’s been anesthetized, domesticated, tamed, and kept numb by food, shopping, alcohol, and drugs is now awakening within us. We are re-membering the dis-membered parts of being a woman—who we all were before patriarchy put all our fierce and feminine powers into the darkness, called them taboo, and then taught us all to be afraid of the dark.”

So how does one go about awakening the witch within?

Lister claims it has less to do with Wicca and more to do with connection and trust in one’s self. “A witch is a woman in her power,” Lister states. “She’s wise, a healer—someone who is aligned with the cycles of nature and the phases of the moon. She’s in touch with the dark. She knows how to witness, how to let things go, how to follow her own counsel.”
Maybe she practiced shamanism or voodoo in the past, but Lister claims today’s witch doesn’t have to do that. She can be “any woman who wants to channel her innate powers and intuition to manifest her goals and desires.”

For this reason, Lister claims that “Every woman is a witch, whether she knows it or not. She’s cyclic, she’s powerful, she can embrace nature to heal herself and her community. In other words, she is magic.”

The article ends with a ritual for re-awakening your inner witch which consists of making a triangle with the thumbs and index fingers (which is a yoga mudra known as yoni) and place it over the womb. We then focus on our “third eye” and chant three times, “I call back my power now.”

In between these chants, the woman is to focus on a “bright white light” coming up through the soles of the feet and coming to rest in the womb. This is to be done three times, then the woman is to hold her power there and repeat three times, “It is safe for me to be powerful.” Lister claims the “mudra seals in the power” at which time the woman is to bring her hands to her heart and say, “So mote it be.”

What a dangerously conflicted message this article sends to women!

First, it makes the inane claim that women have been anesthetized, domesticated, tamed and kept numb by food, shopping, alcohol, and drugs – implying that we’re somehow being forced into submission to a patriarchal agenda by . . . shopping?? Are men forcing us to check out the sale rack at Macy’s? Are they making us eat, drink and take drugs (other than birth control)? Maybe in Lister’s world, but not in mine.

Lister goes on to claim that our inner witch is awakening from a patriarchy that put all of our “fierce and feminine powers into the darkness” as if that’s a bad thing. But in the next breath, she’s applauding the awakened woman for being “in touch with the dark.” So should women be upset that their powers are associated with darkness or proud of it?

And notice how the ritual calls for the mudra to be placed over the womb, which is where we call our power to return. What power does the womb have after it has been suppressed by feminism’s worship of the gods of “choice” which demand that it be stripped of its ability to reproduce either through the use of birth control or abortion? If the womb is the seat of a woman’s power, why are feminists so determined to make sure it doesn’t do what it’s designed to do – make babies.

Even more disturbing is how Vogue publishes this ritual and encourages women to call upon unnamed powers to return to them. It’s obviously not God’s power that they’re calling upon. Who do you think is going to answer this call?

This is an incredibly irresponsible article that reveals the dangerous desperation of feminism today which feels that it has to resort to the occult to maintain it’s power.
With this kind of distorted and conflicting messaging by a major woman’s publication, it’s no wonder there are so many confused women running around in pink hats.

It’s up to us to set the record straight, which is why I never cease to thank God for the gift of Women of Grace. And I’m not just talking about the Study program. Women who hear this message form a special bond among themselves – what we call a sacred sisterhood. This is how we spread the vital message to our sisters that it is only when women embrace – rather than reject – their femininity that the peace of this world will be saved.

More power to us!

Teen Vogue under Fire (Again)
http://www.womenofgrace.com/blog/?p=59764        

July 11, 2017

A few months ago, Teen Vogue was under fire for publishing a horrendously insensitive article about how to cheer up a girl who has had an abortion. But their latest article, entitled “Anal Sex: What You Need to Know” goes far beyond the pale by providing teen girls with graphic instructions on how to engage in sodomy.

Women Speak for Themselves (WSFT), a national grassroots movement empowering women to speak up about how they are being disadvantaged in the culture of death, is calling attention to the latest breech of respect for the moral and physical health of our young girls by Teen Vogue’s recent publication of an article about anal sex that is so graphic and vile this author cannot, in good conscience, provide the link. But you can trust that this article, which was published in a fashion magazine that is being read by millions of underage adolescent girls, is so irresponsible that it ought to be considered criminal.

First, the magazine is claiming that anal sex is perfectly normal and natural. This statement is downright false. As anyone who attended medical school can tell you, the rectum is significantly different from a vagina which is equipped with the lubricants and muscular structure needed to facilitate intercourse.

“In comparison, the anus is a delicate mechanism of small muscles that comprise an ‘exit-only’ passage. With repeated trauma, friction and stretching, the sphincter loses its tone and its ability to maintain a tight seal. Consequently, anal intercourse leads to leakage of fecal material that can easily become chronic,” writes John R. Diggs, Jr., MD.

This explains why this unnatural act is associated with eleven serious and even life-threatening diseases that occur with “extraordinary frequency” among those who engage in anal-genital sex. These diseases range from anal cancer to Herpes simplex virua, HIV, gonorrhea, hepatitis B&C and syphilis.

The article also makes the false claim that as long as a condom is used, there’s nothing to worry about.




YouTube: http://www.womenofgrace.com/blog/wp-content/uploads/2017/07/teen-vogue-youtube.jpg 
“The reality is that everyday condoms are manufactured and approved for natural, vaginal sex, not anal “sex,” writes Dr. Judith Reisman, an internationally known expert on the flawed research of Alfred Kinsey. “They are not effectively designed to protect from disease those people who engage in sodomy.”

After making these dangerously incorrect statements, the article goes on to give some brief instructions on how to insert foreign objects into the rectum which the author claims is also perfectly okay.

Author Jennifer Hartline, writing for The Stream, cites yet another disturbing aspect of this vile column.

“Nowhere in the article are the words ‘male’ or ‘female’ used. Anatomical parts are mentioned, and the owners of certain parts are given directions pertaining to their parts, such as someone who has a prostate vs. someone who does not. But there’s no mention of men and women. Just nondescript persons with parts.”

And all of this is contained in a publication that “… is not even an adult porn magazine wrapped in brown paper. This is what is being taught to your child in a fashion magazine for teens.”

When is enough enough?

“Really, when are we going to get righteously angry and say ‘No more!’ Why are the people determined to corrupt our sons and daughters so much more zealous in their mission than we are in our obligation to protect them?”

It’s time for parents to wake up, she writes. “A magazine produced for your teenage daughters is giving them explicit instructions on how to be sodomized. It is teaching them to be used by a guy, in a very dangerous way, for his pleasure and satisfaction. It is giving the clear message to every teenage boy that it’s perfectly acceptable to sodomize a girl, to use her, even physically hurt her for the sake of an orgasm.”

Teen Vogue might think it’s cool to push the envelope, but millions of Americans are appalled by their grossly irresponsible content which is both morally and physically dangerous to our youth.

This is why WSFT is launching a campaign to let Teen Vogue know that they’ve gone too far.

“We need you to contact Teen Vogue and speak for ourselves about why their article is irresponsible and potentially damaging to teen girls and boys,” WSFT asks. “That’s right, girls and boys—not “prostate owners” and “non-prostate owners” as the magazine mischaracterizes biological sex. If there was ever a time women were needed to speak for themselves—against the corruption of sex and in favor of its beauty and meaning—that time is now.”

Just as our Young Women of Grace study reports, today’s youth are looking for a whole lot more than sex when it comes to relationships. When asked what makes a relationship serious, more than 75 percent said “the desire to be with someone and wanting to see a future with them.” Having sex ranked at the very bottom of the list (34%). It seems the only people who believe teens are nothing more than out-of-control hormones on legs are those who prey upon them by selling them graphic sex ed programs, contraception and abortion services, along with the media that has aligned itself with these purveyors of darkness. 

“The predators aren’t lurking in the shadows, snatching the kids from the cover of darkness when we’re not looking,” warns Hartline. “The predators are out in the open, basking in the sunshine, shaking our hands, smiling for pictures, and getting our signature of approval to corrupt our children morally, physically and spiritually.”

Let Teen Vogue know enough is enough by contacting them today.

Who Will Mourn Teen Vogue?
https://www.nytimes.com/2017/11/04/style/teen-vogue-print-magazine-readers.html
By Bonnie Wertheim, November 4, 2017

When Women’s Wear Daily reported Thursday morning that Condé Nast would shutter Teen Vogue in print, the overwhelming response was: Why now, when the brand seemed more in the spotlight than ever?
But for the magazine’s first generation of readers, who decorated their bedroom walls with tear sheets and clippings, its significance was independent of its relevance.

“There was something different about having a physical magazine,” said Anna Fitzpatrick, a freelance writer who grew up outside of Ottawa. “Trading them at sleepovers, reading them at lunch breaks at school, especially because I was kind of a shy, introverted teenager.”

Her favorite magazines were YM and Elle Girl. Teen Vogue, she said, “was kind of a rich-girl publication, but it did have very strong visuals and lent itself well to collaging and inspiration boards.”

The description doesn’t fall far from the vision Anna Wintour described when she spun off Vogue in an effort to convert adolescent women into Condé Nast loyalists. In 2003, Ms. Wintour told The New York Observer that she sought to reach “a huge segment of young women who weren’t being tapped into, who were much more sophisticated and interested in fashion and aware of fashion and buying fashion, who other magazines weren’t addressing” — women like her daughter, Bee Shaffer, 16 at the time.

Teen Vogue would become an incubator for people we now call influencers. Eva Chen, the head of fashion partnerships at Instagram, was a beauty editor there. Emily Weiss, the Into the Gloss founder and Glossier C.E.O., was an intern. In 2006, the magazine became a backdrop for the popular MTV series “The Hills.”

Ms. Wintour appointed Amy Astley, who had been the beauty editor of Vogue, to oversee Teen Vogue. Its small (6¾” x 9”!) pages featured the high-budget fashion editorials that are its parent magazine’s signature, for the low starting price of $1.50 per issue (“about as much as a ChapStick,” the late media critic David Carr wrote). Its accompanying website became a meeting place for young people.

Arabelle Sicardi, also a writer, said that before she read Teen Vogue’s web forums, she saw fashion and beauty as alien subjects.

“I had never thought that fashion ever applied to me, really, so having people my age to talk to and share our interpretations of it was something that I really cherished,” she said. She went on to become a blogger and was featured in Teen Vogue for her work. Later, the magazine hired her as an intern and regular contributor.

“Teen Vogue is my family,” Ms. Sicardi said. “I grew up in those hallways. I was probably at the magazine for longer than I was ever in a classroom.”
Elaine Welteroth, the print magazine’s second and final leader, had been a mentor to Ms. Sicardi. Ms. Welteroth took over from Ms. Astley in 2016 and was officially named editor in chief this spring, in a grim climate for magazines aimed at the older-teen set (R.I.P. CosmoGirl, YM, Teen People, Elle Girl).

Until recently the youngest editor in chief at Condé Nast — she is 30 — Ms. Welterorth quickly became an Instagram celebrity and received heaping praise for the magazine’s newly “woke” tone. Teen Vogue 2.0, as she reimagined it, wasn’t just about clothes and makeup; it was about news, politics and social justice, too.

In her first year, Ms. Astley had emphasized how crucial it was for her to create a product that was “racially, ethnically diverse, fashion-wise diverse. We don’t say someone is or isn’t Teen Vogue.” The magazine entered the field at a time when millennials were just beginning to document their lives online, with LiveJournal and MySpace, and the platforms that continue to replace print publications showcase diversity even more effectively.

It wasn’t until 2015, after a decade of mostly white, mostly famous cover stars, that Teen Vogue changed course, with a cover featuring three little-known black models. The issue became the year’s best seller, underscoring the appetite for fashion magazines that reflect some version of real life.

“I’ve always been a queer, gender-nonconforming kid and person,” said Kate Lesniak, the publisher of Bitch Media. “I never really cared about those magazines because I never saw myself in them at all, in any way.”

But recently, Ms. Lesniak noticed a shift in the tone and presentation of Teen Vogue.

“In the last year and a half or two years,” she said, it had become “a mainstream media outlet in print that reflected people like me back to ourselves. Teen Vogue did an incredible job of amplifying communities of color and queer people as well.”

That representation has come in the form of articles that criticize racial insensitivity, trumpet black feminism and explain how to be a transgender

 HYPERLINK "https://www.teenvogue.com/story/how-to-be-an-ally-to-transgender-people" ally, as well as a guide to anal sex that received mixed reviews, mostly from adults. Ms. Welteroth also courted activist-actresses like Rowan Blanchard, Hari Nef and Yara Shahidi, who now serve as unofficial brand ambassadors to their combined millions of followers.

Readers and admirers lamented the end of Teen Vogue’s print run after the announcement.

Teen Vogue Goes Out of Print
http://www.womenofgrace.com/blog/?p=61330
November 13, 2017
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With a sigh of (partial) relief, I am happy to report that the controversial teen magazine, Teen Vogue, has shut down its print edition and will revert to an on-line version only.

Women’s Wear Daily is reporting that the magazine has been shuttered in a cost-cutting effort by owner Conde Nast that resulted in the slashing of 80 jobs. While its other publications, such as GQ, Glamour, Allure, Bon Appetit, will experience a reduction in the number of issues, Teen Vogue, which was cut from 12 issues to just 5 last year, was shut down entirely with the hopes of capitalizing on what it describes as “tremendous audience growth” on-line.

“As audiences continue to evolve around content consumption, we will modernize and calibrate how, where and when we produce and distribute our content to be in sync with the cultural moments and platforms most important to our audiences,” the publisher said in a statement to The Hollywood Reporter. “Though the quarterly print editions will cease publishing on a regular schedule, we will explore re-imagined special issues timed to specific moments (vs. months) as we do in social.”




 

The fate of its new editor, Elaine Welteroth, who sparked one controversy after another since she took over the magazine last year, is still unknown. There is speculation that she will become the editor-in-chief of Glamour or Allure.

Welteroth is the editor who began to introduce far-left politics into the magazine as well as sexual content so vile that it sparked magazine burnings and a backlash of parental outrage.

For example, the magazine came under fire in February of this year for an article suggesting the “perfect gifts” for post-abortive teens. The choices included “angry uterus heating pads” and a Ruth Bader Ginsburg coloring book.

In July of this year, the magazine published an article entitled “Anal Sex: What You Need to Know” which provided teen girls with graphic instructions on how to engage in sodomy.  When confronted for this dangerously irresponsible article, the magazine’s digital editor, Phillip Picardi resorted to the usual tactics used by the intolerant left by branding all complainers as “homophobic.”

This resulted in a literal firestorm online when Elizabeth Johnson, known as The Activist Mommy, posted a video of herself burning the magazine. It went viral and sparked a campaign to #pullteenvogue.

Whether this controversial year had anything to do with the decision to cut the magazine is anyone’s guess; the publisher insists that it did so for financial reasons.

However, Teen Vogue isn’t entirely out of our hair yet. They’re sponsoring the first Teen Vogue Summit in Los Angeles next month which will feature Hillary Rodham Clinton and several other “activist” speakers. The two-day event will offer a variety of workshops and @Werk immersion sessions. With a hefty price tag ranging from $299 to $549, it’s debatable how many teens will actually be attending this event.

The other problem is that Phillip Picardi, who defended the magazine against its “homophobic” critics, will be the digital editor of the on-line version of the magazine.

Even though it’s good that this raunchy magazine will no longer be staring us in the face as we stand in line at the supermarket, parents need to remain vigilant about what their teens are reading on-line. This is especially true with girls who are being bombarded with negative messaging packaged as “fashion” and “trendy looks.”

As our Young Women of Grace study teaches, women are not the sum total of their body parts. We are meant to infuse this dark world with the bright light of our feminine genius, to allow our unique sensitivity and generosity to melt the coldness of hearts that divide us, to bring our life-giving maternity into a culture that embraces death, to allow our receptivity to open the doors to respectful dialogue.

Women have too important a role to play in this world to allow ourselves to be sidelined by the “body beautiful” crowd who is only too content to keep us on the cover of magazines where we will remain just another pretty face.

*
Seventeen Magazine Praises Trashy Video
http://www.womenofgrace.com/blog/?p=59883
July 17, 2017
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America’s young girls continue to be under pressure to relax their moral standards as yet another popular teen magazine, Seventeen, published a glowing review of a music video featuring same-sex attraction and adultery.

Newsbusters is reporting on Selena Gomez’ new “Bad Liar” music video which contains “poorly-masked pedophiliac themes.”

In the video, Gomez, who rose to stardom on kids shows such as Barney & Friends and Disney’s Wizards of Waverly Place, stars as a young high school girl who has a crush on her female gym teacher (also played by Gomez in disguise). As the video progresses, we discover that the school’s principal, who is also the girl’s father (also played by Gomez in disguise), is having an affair with the gym teacher and cheating on his wife (also played by Gomez in disguise). In other words, the student, who is the daughter of the school’s principal, has a crush on the same woman her father is involved with while cheating on her mother!

Could this plot get any more sick and twisted?

But that’s not how Seventeen Magazine presents it.

“Oh, and did I mention Selena also takes on the role of the principal, the principal’s wife, and the gym teacher? God, there’s nothing that girl can’t do,” wrote Kelsey Stiegman, a writer for Seventeen.
All Stiegman sees is Selena’s great “talent.” Who cares that she’s using her talent to normalize lesbianism and adultery?

Sadly, this morally vacuous review has already been shared 11,200 times on Facebook and Twitter.

As Newsbusters points out, this kind of trash is being fed to the magazine’s more than 1,579,000 subscribers who range in age from 12 to 15. And if they don’t see it in Seventeen, they can find it on Gomez’ Instagram account is the most popular on the platform with 123 million followers!

Our young women are being deluged by this kind of messaging which teen-centered media outlets such as Teen Vogue, Seventeen, MTV, are aiming directly at their highly sensitive and very impressionable young hearts. Girls see these images and hear these messages and think the only way to “be cool” is to achieve an impossibly high standard of beauty while giving into every physical craving and impulse. They are left conflicted between what they know is right and what society is telling them they have to do to be “cool.” As a result, many find themselves caught in the impossible and cruel space between the two – feeling bad about themselves if they give in or feeling lonely and left out if they don’t. Is it any wonder that this demographic is suffering from epidemic levels of STD’s, poor self-esteem, eating disorders, depression, and suicide?

We all know that girls of this age should not be put under this kind of pressure but there are a lot of people out there who are making billions by selling loose morals to minors and they’re not about to stop anytime soon. Our only recourse is to counter the message with something good and wholesome and to do so in a way that insures girls will have plenty of peer relationships who can help them to resist the temptation to give in to the prevailing depravity.

Women of Grace is devoted to this sacred mission which is why we created Young Women of Grace. It not only teaches girls who they truly are, rather than who these trashy magazines and videos say they’re supposed to be, but the group setting gives them the “safe space” they need to feel good in their own skin – no matter what it happens to look like.

Just like in the adult groups, the girls quickly bond with each other while they discover and explore the beauty of authentic femininity and realize the great good it can bring into this hurting world. Having taught several of these groups myself, I can say that It changes them, strengthens them, empowers them. They come to the first class with their low self-esteem dragging behind them, and leave with new hope and a lot of new friends to share it with.

They’ll still see the Selena Gomez’ of the teen world in their magazines and music videos, but they’ll never see them the same way again.

That works for me!

Click here for more information.
Parents Fume over Explicit Magazine in School Library

http://www.womenofgrace.com/blog/?p=61361 
November 15, 2017

Parents of junior high students in a Pinelands, New Jersey school are furious after discovering a sex-education magazine, written by teens, in the school’s media center that contains sexually explicit content.

WUSA9.com is reporting on the dust-up between parents and school administrators of Pinelands Regional School District where a magazine called Sex, Etc. is left on tables for youth to read.

Some of the articles in the magazine are entitled, “The Clitoris and Pleasure: What You Should Know. The Q&A forum features a 14 year-old asking about an experience with oral sex. One issue of the magazine had a cover showing a cellphone with emojis of tacos and eggplants, which is internet slang for male and female genitalia. Another issue had an article entitled “Asexuality: It’s normal and so are you” as well as an article authored by a 17 year-old who accidentally directed a pregnant teen to a crisis pregnancy center and presents these lifesaving facilities in almost criminal terms.

“I don’t think it’s appropriate,” Cat Williams, 37, who has a 17-year-old in the school district, told WUSA.

Glenn Muso, 47, who has two children in the district, agreed.

“That’s why there are a lot of teen pregnancies out there — crap like this,” he said about the magazine. “You want them to come to you with questions.”

Even one of the school board members agreed. Stephen Kubricki urged the board to vote to remove the material from the junior high, saying the magazine contained “a level of graphic and explicit images and text which goes beyond valuable information.”

According to Lucina Holt, director of communications for the organization, Answer, which runs Sex, Etc. says the magazine is written by a staff of “rigorously trained teenagers” and follows the National Sexuality Education Standards. The contents are also reviewed by a board of doctors and sexual health educators prior to publication.

Answer is housed on the campus of Rutgers University in Piscataway, but is not funded by the school. Instead, it relies on private donations.

WUSA reports that the board instructed Interim Superintendent Maryann Banks to remove the magazines from the tables in the media center and put them on a library shelf until a final decision has been reached.

However, board attorney Amy Houck Elco is advising that they wait to remove the magazine until a committee tasked with reviewing the contents can present its report.

School policy states that material cannot be removed from the curriculum or resource materials “solely because it presents ideas that may be unpopular or offensive to some,” Houck Elco said.

The board is scheduled to meet today on the matter.
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